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' ' TOUCHSCREEN
VENDING

e Managed Placement
e Indigenous-designed Wraps

e 55" Digital Screen Advertising
e Supply Nation Registered Business
e Purchase & Rent2Buy Options

e Demonstrate Indigenous engagement commitment




01.

VENDING Outdated vending experience and low

CURRENT
VENDING
SOLUTIONS 03.

On-site workload impacts - stocking,

amenity perception.

02.

Expectation of cash availability

complaints, faults.

04.

Inability for host sites to monopolise

screen advertising, Indigenous RAP

commitments or cross-selling.



We install and fully manage an end to end o
VENDING premium vending service at your site. o s : .

‘ We are a 100% Indigenous owned business

meeting your RAP or Indigenous procurement

obligations.

D | F F E RE N l The Indigenous products we supply have been
culturally approved, licensed and veritfied.

We work with you to choose a culturally
‘ appropriate wrap and branding from our licensed

options.

All vending machines are cashless and come with
‘ a 55" touch-screen front to display advertising or
messaging content.




VENDING

Indigenous theming.

faults.

Touchscreen selection and Cashless payments and QR

modern user experience. code engagement.




VENDING

PLACEMENT
OPTIONS

NO-COST
PLACEMENT

e We supply, install and commission
the machine

e We stock, maintain and service it
end-to-end

e No cost to the venue; standard
pricing applies

e Venue provides location, power and
access

Best For:
Set and forget, hands-off venues.

REVENUVUE
SHARE

» We supply, install and operate the
machine

e Venue receives an agreed share of
sales

e Venue has screen advertising and
information content options

e Venue provides location, power and
access

Best For:

High footfall, premium or anchor sites.

FIXED FEE /
HYBRID

e Fixed fee (or fixed fee plus revenue
share) structure

e Predictable cost model suited to
managed precincts

e Commercial terms tailored by venue
type and footfall

e Venue provides location, power and
access

Best For:
Precincts and managed properties.



@ INDIGENOUS

VENDING |
Provide demonstrable reinforcement of I ‘

CUSTOM MACHINE WRAPS

your organisations commitment to

Indigenous engagement and RAP
outcomes. e Licensed Indigenous patterns

e Custom Artist engagement

e Specific themes, events or

location centric branding

-

CULTURAL ACKNOWLEDGEMENT available

e Indigenous artist bio

e Cultural storytelling

e Genuine Indigenous artefacts, gifts

.  and bush food products




@& SCREEN
< cAPABILITY

The integrated 55-inch screen turns the vending unit into an on-site communication channel as well as a

point of sale. It supports venue-specific content such as product prompts, onsite messaging and partner

campaigns under an agreed approval process. Content can be supplied by the venue, developed by GF

Vending, or a combination of both.

Product prompts and onscreen guidance to improve selection and user experience

Venue-approved onsite messaging (e.g., announcements, health and safety, campaigns)

—

Partner and sponsor campaigns aligned to site rules and brand requirements




@& COMPLIANCE
“ MANAGEMENT

‘ INSURANCES

Public Liability, Product Liability, Workers Compensation, Product Recall,
Business Interruption, Fire, Theft and Damage.

. COMMISSIONING

Pre-install risk management, electrical compliance check, safety
and security assessment.

. FOOD SAFETY

Food hygiene plan, supplier-approved products, expiry
rotation and handling hygiene.

View our product video



NEXT STEPS

1.Nominate a procurement contact / site liaison

VENDING

2.Site suitability assessment

3.Confirm preferred placement options

4 . Enter into an agreement

5.Install and commission vending machine and stock

6.Commence service

BOOK A MEETING TODAY

PHONE
0401 307 002 - Reece Roma

@ EMAIL

adminegfvending.com.au

Book a Meeting Online

WEBSITE

www.gfvending.com.au




